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Change for our Community


Change for our Community gives shoppers the opportunity to donate their spare change to local organizations every time they shop. Each month, a different organization is featured as the recipient, and 100% of all donations collected go to that specific organization. 

The Change for our Community program values organizations that share our commitment to the health, well-being, sustainability and education of our community. By creating a partnership with our customers we work together to bring financial support to these organizations.

How Change Works
The Change Program has methods of giving: Round Up to Create Change.
At the register, cashiers will ask customers if they would like to round up the amount of their purchase to the nearest dollar. 100% of the donations collected from the round-up are directed to the chosen organization of the month.

Who Can Partner for Change
Applicants must be local, non-profit organizations serving our community. Change does not subsidize partisan organizations or organizations that advance a particular religious belief or political cause. We ask that schools, both private and public, direct their donation requests through our Donations Program rather than the Change Program.

Decisions are made by a committee of co-op employees. All organizations applying for Change will be notified about the status of their request.








How to Apply for Change
• Change applications are available all year.
[bookmark: _GoBack]• Please submit completed applications via email to Boyce Jensen with “Change for our Community” in the subject line. (Email info below)
• Applications accepted are considered for all months in the year.
• Please provide certification of the organization’s non-profit status and any additional information that would help inform the co-op about the organization’s work and intended use of funds.

For more information contact Boyce Jensen, Marketing/outreach coordinator, at outreach@peoplesfood.coop.

What We Ask of Change Recipients
The following things are required of Change recipients:
• The organization’s logo (ai, pdf, jpg, png, eps).
• 100 words or less about the organization.
• Web address and social media handle(s), if applicable.
• 1-3 high-resolution photos representing the organization’s work.

The following things are helpful for us to get the word out about your organization:
• 100-200 postcards, brochures or fliers with information about the organization for in store use, if available.
• Since this is a partnership of giving, we ask that you help us promote the Change program to the community during your month. We encourage you to use print, radio and social media to encourage your customers and clients to participate in Change. Cross promotion on social media is also highly encouraged- feel free to tag us on Facebook and Instagram, and use Instagram’s Collaborative post feature. 

Facebook: Peoples Food Co-op Ann Arbor
Instagram: @peoples_food_coop

Please send files to and make arrangements with Boyce Jensen, Marketing/Outreach Coordinator, at outreach@peoplesfood.coop.


Date:___________Organization:________________________________________________ 
 
501(c)(3) Yes  or  No? (Circle one)

Contact Person:____________________________________________________________


Mailing Address:____________________________________________________________


Phone:____________________________Email:__________________________________


Website____________________________________________________________________


Social Media handles_________________________________________________________ 

__________________________________________________________________________


Please attach a copy of 501(c)(3) paperwork


Describe the mission and work of your organization. (500 words max.)







How will Change funds be used? (500 words max.)







Since our success depends on our partnership, how will you help us spread the word about Change during the month you are chosen? (500 words max.)








Your pitch: Our cashiers have, at most, 10 seconds to describe our Change recipient to a customer. How would you describe your organization and how the funds will be used in two sentences or less?







Please submit completed applications to Boyce Jensen - marketing/outreach coordinator: outreach @peoplesfood.coop 
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