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s you may know, I have been serving the Co-op as interim General Manager since mid 

December.  As the Board of Directors carefully works through the process of finding 

a long term General Manager, I have been honored to help PFC in this capacity. Since 

taking the reins, I have collaborated with our Human Resources manager, staff representatives, our 

lawyer, and UFCW876 Union officials to craft a contract for our employees. As I write this, we are 

very nearly done with this project. The union is a natural fit for the Co-op as their values align with 

ours (please see Policy L.2 under “Your Board Matters” on our website).

In January, we launched the Co-op Update: an in-store newsletter. People seem to enjoy this 

additional avenue for information.  Except for March/April when you receive the Co-op Connection 

Election newsletter mailed to your home, we aim to publish the Co-op Update every other month. 

Please pick one up on your shopping trips throughout the year.

We also conducted a shopper survey in February. We will use this feedback to improve People’s 

Food Co-op and Café Verde for our member/owners and shoppers. My favorite question was: 

How likely are you to recommend PFC to a friend?  98.42% of respondents said they would likely 

recommend our Co-op!

Spring time seems to be coming early this year! Here at the Co-op, we are ready with plenty of 

seeds to plant in your garden. You can pick up some food from the hot bar or salad bar and have a 

picnic.  Visit our vitamin or bulk herb section for some spring de-tox items. Our Co+op basics items 

such as beans, pasta and pasta sauces, cereals and toilet tissue will help you keep your kitchen 

supplied for an every low day price.

Lori Crall
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STORE  . . . . . . . . . . . . . . (734) 994–9174

OFFICE . . . . . . . . . . . . . . (734) 769–0095

OUTREACH . . . . . . . . . . . (734) 994–4589

FAX  . . . . . . . . . . . . . . . . (734) 769–0150
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here are four pillars of cooperative gov-

ernance that shape the structure of PFC’s 

business and our community:  Teaming, 

Accountable Empowerment, Strategic Leader-

ship, and Democracy.  As we do business in 2017, 

we need strategic leadership to determine how 

best PFC can meet its Ends Policies and achieve 

economic viability. As a cooperative we rely 

on the democratic process to practice and to 

promote our principles. It also means that PFC 

members have a great opportunity and respon-

sibility to elect a Board of Directors to represent 

the members.  It is very important for you to 

take a few minutes to read the Board Candidate 

statements and to vote. Its so easy with elec-

tronic voting.  This year we have four candidates 

running to fill three seats on the Board.  Last 

year we voted to change the By-Laws to add two 

members to the Board.  This election will add 

one and the spring 2018 election will add anoth-

er to seat a total of 9 members to the Board.

As members, you rely heavily on your Board of 

Directors to keep cooperative governance alive 

and well.  The Board is currently working on 

reestablishing our vision of community and our 

Ends Policies to determine how best to serve our 

Co-op in a fiscally sound manner.  We are cur-

GAIA KILE
VICE PRESIDENT 
(734)-994-4937
TERM EXPIRES 2017

KEEGAN RODGERS
DIRECTOR
(734)-306-3394
TERM EXPIRES 2019

LEAH HAGAMEN
SECRETARY
(713)-687-7859
TERM EXPIRES 2019

ANN SPRUNGER
PRESIDENT  
(734)-665-2764
TERM EXPIRES 2018

BRUCE CURTIS
DIRECTOR
(734)-216-0580
TERM EXPIRES 2017

rently conducting a search to identify and hire a 

new General Manager.  We must be accountable 

to our members in these matters.

We are asking some hard questions:  Should we 

stay the size we are? Should we remain in down-

town Ann Arbor or build a bigger store with a big 

parking lot somewhere else?  How can we grow a 

younger and more diverse membership to carry 

on this great Co-op?  We must team with mem-

bers so that we can achieve success together.

So voting to create a strong Board who serves 

your best interests is important.  Exercise your 

member benefit by voting.  We depend on each 

and every one of you.

About a year and a half ago, we initiated a 

monthly newsletter called Board Matters, which 

reports the news of Board activities.  This 

newsletter is distributed via email. All members 

should be in the know so contact us to request 

that you be placed on the email list to receive 

this newsletter: peoplesfood.coop/about/con-

tact-location/

T
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INGREDIENTS
3 Egg Yolks
1 tbs. cream
1/2 Pound Melted Butter, cooled to room temperature
1 tsp. Lemon Juice or White Wine Vinegar
1/2 tsp. Salt
Dash of Cayenne Pepper if desired

PREPARATION
1. Use a thick ceramic or glass bowl combine the egg  
 yolks and cream in the bowl and stir with a wire whisk  
 until well-blended.  Continue stirring. 

2. Place a medium pot with about 1½” of water on medium  
 high heat.  Let the water begin to steam.  Place the  
 container with the egg/cream mixture over the hot  
 water.  Be sure the water does not touch the bowl.

3. Stirring eggs continuously, bring the water slowly to  
 a simmer. Do not let it boil! Stir, incorporating the  
 entire mixture so there is no film at the bottom. 

4. When the eggs have thickened to consistency of very  
 heavy cream, begin to carefully add the cooled melted  
 butter with one hand, stirring vigorously with the  
 other. Pour extremely slowly so each addition of butter  
 is blended into the egg mixture before more is added.   
 You may need someone to help with this process. 

5. When all the butter has been added, add the lemon  
 juice or vinegar a drop at a time and immediately  
 remove from heat.  Continue to whisk to incorporate  
 the liquid. Add salt and a dash of cayenne if using.  Mix  
 to evenly distribute the spices.

6. Use immediately. 

BASIC HOLLINDAISE SAUCE
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PFC SPONSORED 
CLASSESF

R
E

E
!

EVERYONE IS
WELCOME!

2017 PFC CLASS SERIES
  For more information, registration or cancellations check our Web site, Facebook, or Eventbright.

MASTERING THE FRENCH MOTHER SAUCES:
HOLLANDAISE

Tuesday, April 4th, 7:00 to 8:30 pm 

Downtown Library: Secret Lab

with Keegan Rodgers

photo by: Jon Mountjoy
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orld Fair Trade Day 2014 was May 

10 and around North America and 

the world, events, celebrations and 

fundraising took place in support of Fair Trade. 

At food co-ops nationwide, between April 28 and 

May 20, 2014,  1% of purchases of Alaffia, Alter 

Eco, Divine Chocolate, Dr. Bronner’s Magic 

Soaps, Equal Exchange, Guayaki Yerba Mate 

and Maggie’s Organics products were donated 

to Root Capital to provide ongoing funding and 

support of the farmers, artisans and other small 

businesses worldwide that produce fair trade 

products. National Co+op Grocers (the organiza-

tion behind this website) matched the manufac-

turers’ donations as well. A total of $8,724 was 

donated to Root Capital to support Fair Trade!

Co-ops have long been strong supporters of 

fair trade and you’ll find an array of fair trade 

products at the Co-op year-round.

Fair Trade Principles
Typically, the term “fair trade” signifies products 

produced in adherence to these principles:

Fair prices

Farmers, hired workers, artisans and other 

producers receive a fair price or wage for their 

time and materials. Producer organizations often 

receive pre-harvest or pre-production credit on 

favorable terms.

Fair & safe labor conditions

Workers enjoy freedom of association, safe work-

ing conditions, and humane treatment. Forced 

child labor is strictly prohibited.

Direct trade

Importers purchase from fair trade producer 

groups as directly as possible, eliminating unnec-

essary middlemen and empowering producers 

to develop the business capacity necessary to 

compete in the global marketplace.

Democratic & transpar-
ent organizations

Producers decide demo-

cratically how to invest 

Fair Trade premiums for 

community development 

and capacity building of 

producer organizations.

 

Community 
development

Producers invest premiums 

in social and business 

development projects like 

youth scholarship programs, health care, clean 

water access, quality improvement trainings, and 

organic certification.

Environmental sustainability

Harmful agrochemicals and Genetically Modified 

Organisms are strictly prohibited in favor of en-

vironmentally sustainable methods that protect 

producers’ health and preserve eco-systems.

(Source: Fair Trade Resource Network)

Root Capital
Root Capital is a 

nonprofit social 

investment fund that 

grows rural prosper-

ity in poor, environmentally vulnerable places 

in Africa and Latin America by lending capital, 

delivering financial training, and strengthening 

market connections for small and growing agri-

cultural businesses.

Participating companies
The participating companies in the April 28 to 

May 20, 2014 promotion are strong supporters 

of Fair Trade principles, including stable and 

fair prices for farmers, organic and sustainable 

agriculture practices and community-led devel-

opment projects.

More info
 Learn more about Root Capital at 

www.rootcapital.org.

 Find out more about Fair Trade in our Fair Trade: 

A Primer and at www.fairtraderesource.org.

 Discover the story behind Alaffia products in 

Alaffia Shea Butter Co-op.

Akua Sarpomaa, palm fruit cleaner, Eastern – Ghana.

Co-ops
Support Fair Trade

By: Co+op, Stronger Together



BRUCE CURTIS

This past December workers at PFC voted to union-
ize. I am delighted that PFC has become a union 
shop. Worker representation is an essential element 
of a more democratic economy. As the co-op 
develops a relationship with the union I believe that 
there is great potential for the empowerment of the 
PFC staff and at the same time the strengthening 
of the co-op. I am proud of the fact that PFC is the 
only unionized natural food store in Ann Arbor. 

The co-op is now in the process of hiring a new 
general manager. This task is the most important 
responsibility of the board. As a long-standing 
board member I was on the board at the time of 
our last general manager hiring and I bring insights 
from that experience to the current process. In 
hiring a new general manager, we will consider 
several important issues that the co-op faces. Who 

Our member owned community grocery is a cool 
place. We have a great future, but it is in our hands. 
There is much that could cause our co-op to go off 
track. The market for natural foods is strong, but we 
face tough competition. We have sustained losses 
while we work to turn things around. Co-ops around 
the country also struggle with competition, yet 
others thrive. It is up to us to make sure we thrive.

I have served on the current Board of Directors 
since mid-2015. I previously served on our very 
first Board, from 1980 to 1982. I was Treasurer then 
President of the Board. Since 1983, I have owned a 
local home remodeling business. I also have worked 
with other community groups. I bring my business 
knowledge and community experience to the Board 
to make things better.

Incumbent
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We face challenges-

1. We are hiring a new General Manager and have
 been operating with an interim GM since   
 December. It is crucial that we find a dynamic   
 person to lead us.
2. We operate in a very competitive natural 
 foods grocery environment.
3. Our staff members unionized this past fall, and   
 we are in union negotiations now.
4. We need to vastly improve our communica-  
 tions with our member-owners and shoppers.   
 We don’t keep them up-to-date.
5. We need to find new ways for member-owners   
 to engage.
6. We need to continue to develop our financial
 systems and our collective financial knowledge.
7. We have tremendous staff members- including   
 Lori, our interim GM. We need to continue to
 develop and utilize their knowledge and   
 talents.
8. Many people around Ann Arbor still don’t know 
 about our co-op, and choose to shop elsewhere.
9. We need to develop our vision, creating long   
 term plans that lead us to the future.

To that end, I want to continue the work we are do-
ing on our Board. This past year I have been serving 
as Treasurer, chairing the finance committee. We 
have standardized our financial reporting and im-
proved our financial knowledge. I also serve on the 
General Manager search committee, to help us find 
the right person to lead our co-op. Once we have 
the new GM in place, I want to work closely with the 
Board and the GM to make sure we are progressing 
and meeting our goals.

To all of our staff and member-owners- I really 
appreciate the part you play in making our co-op 
so unique. We play a vital role in our community. 
We provide a convenient place to get good food, 
much of it organic and locally sourced. People make 
connections, we build networks of friends, we get 
learning opportunities, and we even get to hear 
good music. The co-op is really a rock for so many 
of us. We need to keep to that way. For my part, it 
has been an honor to serve on the Board, and I hope 
to continue to work to make it better. Please vote. 
Thank you.

we choose and how we facilitate their orientation 
to the co-op will have a significant influence on the 
direction of the co-op.

Perhaps you’ve heard that PFC has had financial 
challenges the last few years. This is because of 
an explosion of natural food options and reflects 
national trends. I believe that addressing these 
challenges requires articulating the advantage that 
PFC brings as a cooperative, engaging our mem-
bers, and striving for excellence and innovation.

I bring experience of seven years of service on the 
PFC Board, including a deep understanding co-op 
governance. I am committed to team building, and 
I have consensus building skills. But the greatest 
asset that I bring to the board is my knowledge of 
and commitment to cooperative principles. 

One important factor necessary for the co-ops 
success is long-term planning, including a willing-
ness to embrace creative and innovative strategies. 
While the board does not directly engage in the 
running of the store we need to establish a long-
term plan and work with our new general manager 
to identify our strengths and weaknesses, opportu-
nities and threats.

PFC can move forward by identifying ways of 
strengthening the PFC community. One of the policy 
ends set by the board reads as follows:

Collective Action – Members are able to use PFC to 
collectively support activities and organizations 
that are working to increase the health of the 
community and the environment.

I interpret this as more than donating to community 
groups. We have space to offer, in the store but also 
in spaces we sponsor outside of the store, we have 
the potential to provide space in printed materials, 
and online, we are a community with over 8000 
member owners. Supporting the mobilization of 
our membership towards activities that increase 
community and environmental health is beneficial 
in its own right, but I believe that when the co-op 
can demonstrate its contribution to community and 
environment the co-op’s financial health will benefit 
from members understanding our contributions and 
commitments. 

If you support me with your vote, I want to appeal 
to you as a member owner: promote PFC, shop PFC.



JEREMY 
LAPHAM

STEVE RICH

My name is Jeremy Lapham, my key interest in run-
ning for the board is to increase the public aware-
ness of People’s Food Co-op to get more customers 
through the door. The PFC must adapt  in order to 
ensure its long-term financial and social viability 
in an increasingly crowded downtown market.  In 
recent year’s the PFC’s has faced a number of chal-
lenges including stagnant growth in sales, declining 
member/owner ship, and negative perceptions (i.e., 
expensive and crowded). As a board-member I bring 
a diverse set of experiences including having been 
a former co-op employee (1999-2001), a current 
member owner, a downtown resident for 18 years, 
and a management and organizational researcher 
at the UM. I am particularly interested in explor-
ing how the PFC can better utilize feedback from 
members, employees and the community in con-
junction with evidence-based cooperative business 
approaches with the goal of increasing membership 
and improving sales. 

Why are you interested in serving on the PFC 
Board?
Having experienced a convergence of personal 
and professional interests in social and economic 
justice, entrepreneurship, food and nutrition, and 
having been a happy but passive member of PFC 
since 2003, I recognize the time has come to 
connect the dots, step up and help the PFC stay 
strong and move ahead.

What knowledge, skills, experience, and energy 
would you bring to the Board?
Community advocacy in housing, consumer and 
education matters since 1990. Non judicial dispute 
resolution since 2000. Law practice, including 
Michigan legal aid representation and statewide 
Access to Justice work, since 1997. Economic devel-
opment activities in Washtenaw County since 2006.
Private client engagements, both paid and pro 
bono, involving business formation, not for profit 
formation and governance, food and beverage 
production, restaurant business matters and 
culinary arts. Board participation in public and 
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CANDIDATES
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6:30PM–8:30PM

CAFÉ VERDE

private educational enterprises. Multi generational 
family tradition of public service and social justice 
advocacy. Investment in the community as parent 
of an Ann Arbor public school student and UM 
undergraduate, also UM faculty spouse and local 
business owner.

What do you see as PFC’s role in the broader 
community?
Providing quality, healthful goods. Informing 
consumers regarding the impact of food choices as 
well as that of processing, packaging, transporta-
tion and storage methods. Demonstrating the power 
and potential of a business model that combines 
sound, time tested merchandising practices with 
responsible local citizenship and global social 
conscience. Supporting producers who work out-
side of agribusiness-as-usual. Creating opportuni-
ties for community members to participate in labor, 
governance and management.

What do you believe PFC’s priorities should be in 
the coming years and why?
Engagement with a broader community outside 
of the existing core of affluent and/or educated 
individuals, because the values, material benefits 
and participatory opportunities represented by PFC 
should not be contained within a group of ‘usual 
suspects’ and because growth of the PFC may be a 
matter of survival. Creation of additional learning 
and work opportunities for young people, because 

they need alternatives to the increasingly limited 
and demoralizing roles available to them through 
the traditional job market. Enhancement of the 
overall sense of connection, comradeship and 
mutual purpose throughout our community, 
 because these qualities are always important and 
are now more important than ever.

In recent years it has become apparent that many 
non-member shoppers and community members are 
not familiar with the benefits of the cooperative 
business model. Further, the PFC is perceived as an 
inconvenient shopping location due to factors such 
as busy downtown location & lack of parking. As 
well the PFC is perceived to have a limited selection 
coupled with premium prices. When in fact the 
PFC has comparable prices and a better product 
selection than most downtown competitors. The 
challenge of the PFC is to remain a relevant and 
appealing downtown shopping destination in the 
context of a rapidly changing demographic. While 
maintaining the mission, vision, values, of a commu-
nity-based cooperative business. 

As a board member I will work collaboratively with 
fellow board members to explore and consider 
policies that will allow movement in the following 
key areas: 

• Reinforce the PFC’s unique identity as a   
 cooperative socially responsible grocery   
 ensuring customer and employee feedback   
 and active engagement with the local 
 community.

• Engage new customer segments while   
 improving service for loyal customers.

• Recruit new members and customers via   
 emphasis on the benefit of the Co-op model,   
 and the PFC’s extensive product selection and   
 competitive prices. 

• Explore online store offerings coupled with   
 grocery and/or meal delivery service to   
 further increase awareness of the PFC. 
 Delivery service via bicycle could be a 
 promising option for the Ann Arbor area.

• Encourage attractive food and beverage options  
 including Michigan wine and beer tasting and   
 casual dinner options

• Support implementation of evidence-based   
 store layout and design such as:    
 1. reorientation of store/products to support   
 foot traffic in bulk foods and health and beauty   
 products---both of which offer the highest 
 returns for the PFC; 2. increase the seating   
 capacity in Cafe Verde while minimizing the 
 gap between cafe and food sections. 

• Optimization of the product mix through 
 analysis of sales of each product category in   
 different seasons. Adjusting product profiles   
 to meet customer/community need and reduce   
 inventory. 

VOTING IS EASY!
Vote for no more than three (3) candidates.

Cast your paper ballot by 
Wednesday April 19 at 10:00 p.m.

On-line voting at PFC.simplyvoting.com 
will be available until 10:00 p.m. on

Wednesday, April 19.
Last minute paper ballots may be 

accepted until 6:30 p.m. on April 20 at 
the Annual Meeting.



CONCERN for COMMUNITY
#7Cooperative Principle

One in seven people in our community struggle to find enough food to eat including close to 
10,000 children. With your help, Food Gathers is distributing around 14,000 meals every day, 
through more than 150 meal programs.    

PFC’S FOOD DONATIONS TOTALS
from 10/1/2016 through 12/21/2016

60 pounds Baked Goods

2269 pounds Refrigerated Dairy

669 pounds Meat

396 pounds Nonperishables

1247 pounds Produce

4641 
pounds in total
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Grain Train Natural Foods Market, Boyne City

Grain Train Natural Foods Market, Petoskey

GreenTree Cooperative Grocery, Mt Pleasant

Keweenaw Co-op Market & Deli, Keweenaw

Marquette Food Co-op, Marquette

Oryana Community Co-op, Traverse City

PFC Natural Grocery & Deli, Kalamazoo

People's Food Co-op, Ann Arbor

Ypsilanti Food Co-op, Ypsilanti

Co-ops in Michigan

www.ncg.coop/find-co-op

Across the U.S.
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Organic Food is Better 
than Conventional
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was talking to a friend the other day who said they didn’t believe 

that “certified organic” meant anything anymore, that it’s overrated.

Now, as a former blogger on Fair Food Fight, I’m in the weird half-world 

of being both critic and proponent of organic foods. I do see problems 

with the organic standards, but when someone criticizes organic food in 

general, I tend to get my back up.

Here’s why: Say what you will about the integrity of Big Organic corpora-

tions (and I’ve probably said it myself), but there’s still a very strong base 

of small, certified organic family farms at the core of the organic industry. 

And as long as “organic” means something to them, it’s going to mean 

something to me.

So here’s my bottom line on what organic means: If you shop in grocery 

stores, and not 100% from farmers or farmers markets, then certified 

organic food is still the routinely best option for safe, clean food with a 

lower impact on the environment.

Four Reasons Why Organic is Better
1. No Harsh Synthetic Pesticides or Fertilizers

The worst of the worst pesticides (atrazine, organophosphates, Thiodi-

carb, etc) are never used in certified organic food production.  Important, 

since organophosphates have been recently linked to health and develop-

ment problems in the children of U.S. farm workers. (More info: Studies Link 

Pesticide Exposure to Kids’ IQ)

High-nitrogen fertilizers are never used in organic production, either. These 

are the fertilizers that have been scientifically linked to the hypoxic (“dead”) 

zones in the Gulf of Mexico. (More info:  The Gulf of Mexico ‘Dead Zone’)

2. No “GE” Seeds

Certified organic farmers source non-GE (genetically engineered) seeds in 

order to receive the USDA organic seal.

The past USDA action to allow unregulated planting of GE alfalfa was a 

blow to the long-term prospects for organic dairy (which uses certified 

organic alfalfa to feed milk cows). But it’s important to remember that 

organic regulations were not altered for this decision to take place.

Certified organic farmers remain steadfast in their commitment to 

sourcing truly organic seeds that aren’t owned and copyrighted by a lone 

biotech monopoly.

3. No Irradiation

Certified organic food is never irradiated.

4. No Sewage Sludge

Did you know that city sewage (AKA “biosolids”) is dumped on US farm 

fields to fertilize them? The problem: heavy metals, lawn pesticides, gas, 

oil, detergents, and other chemicals that can wind up in a sewer don’t go 

away with composting sewage into biosolids -- and can cause a spike in 

health problems with local neighbors. (More info: Health Survey of Residents 

Living Near Farm Fields Permitted to Receive Biosolids)

Certified organic food, meanwhile, is never grown in composted 

sewage waste.

Buying direct and local from environmentally-minded farmers is a great 

way to support a cleaner way of farming. And buying certified organic 

food at your local co-op is the next best thing to being on that farm 

yourself.

I
By: Barth Anderson
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CLEAN FIFTEEN

www.ewg.org

The Environmental Work Group is a non-profit, non-partisan 
organization dedicated to protecting human health & the 
environment.  

For more than two decades ago EWG set out to answer these 
questions, & more, & to empower you to get to know your 
environment & protect your health.

Cabbage Corn Onion Kiwi Papayas

Grapefruit Honeydew Avocado Sweet Peas Cauliflower

Eggplant Pineapple Mangoes Asparagus Cantaloupe

EWG's Clean Fifteen™ list of produce least 
likely to hold pesticide residue. 

Relatively few pesticides were detected on these foods, & tests 
found low total concentrations of pesticides on them.

TM
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INGREDIENTS
1/2 tbs Olive Oil 
1 1/2 cups Spanish Onion peeled & chopped
3/4 cups Carrots peeled & chopped
1/4 tbs Fresh Ginger grated or minced fine
1/2 tsp Sea Salt
1/4 tsp Cayenne to taste
1 1/2 cups Sweet Potato peeled & chopped
2 1/2 cups Veggie Stock (may need to add more)
3/4 cups Peanut Butter, creamy
3/4 cups Vegetable Juice (tomato) 

DIRECTIONS
Saute onions in oil until translucent, add carrots & spices,  
continuing to saute about 5 more minutes.

Add sweet potatoes & stock, & simmer until veggies are 
cooked through.

Remove from heat . Add tomato juice & peanut butter & 
process until smooth. Adjust the consistency with more 
veggie stock or tomato juice.

Soup will also thicken as it cools.

 

WEST AFRICAN PEANUT SOUP
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PFC SPONSORED 
CLASSESF
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EVERYONE IS
WELCOME!

2017 PFC CLASS SERIES
  For more information, registration or cancellations check our Web site, Facebook, or Eventbright.

MARCH 

BUILDING RESILIENT COMMUNITIES: 
10 SIMPLE STEPS

TUESDAY MARCH 28TH,  7:00 TO 8:30 PM
CRAZY WISDOM COMMUNITY ROOM

We will look 10 simple ways of how to promote & 

sustain positive change in our local and national 

community.  Starting with ourselves, specific 

practices & applications will be discussed, for 

immediate use.  

PRESENTED BY: DAVID M. HALL  
FOR MORE INFORMATION CONTACT HIM AT 
OUTREACH@PEOPLESFOOD.COM 

HOLY CREPE!

TUESDAY MARCH 30TH,  7:00 TO 8:30 PM
DOWNTOWN LIBRARY: MULTI-PURPOSE ROOM   

Keegan Rodgers, CPC, Head Baker at the People’s 

Food Co-op will demonstrate how to make the ever 

versitle crepe!  Fillings will include both sweet & 

savory.  Participants will also learn how to make 

traditional, gluten free & vegan crepe batter.

PRESENTED BY: KEEGAN RODGERS
CONTACT HIM FOR MORE INFORMATION: 

BAKER@PEOPLESFOOD.COOP

 APRIL
NUTRITION & CONSCIOUSNESS
CONNECTIONS 

TUESDAY APRIL 4TH,  7:00 TO 8:30 PM
CRAZY WISDOM COMMUNITY ROOM

Does nutrition have any correlation to a person’s 

own mental & “spiritual” states?  Are there con-

nections between IQ, basic awareness, & ability to 

think constructively with what food we take into our 

bodies?  Come to discuss this fascinating subject.   

PRESENTED BY: DAVID M. HALL  
FOR MORE INFORMATION CONTACT HIM AT 

OUTREACH@PEOPLESFOOD.COM

MASTERING THE FRENCH MOTHER SAUCES: 
HOLLANDAISE  

TUESDAY APRIL 4TH,  7:00 TO 8:30 PM
DOWNTOWN LIBRARY: SECRET LAB

PRESENTED BY: KEEGAN RODGERS
CONTACT HIM FOR MORE INFORMATION: 
BAKER@PEOPLESFOOD.COOP

 WHAT’S AMAZING ABOUT ROOTS?

TUESDAY MARCH 18TH,  7:00 TO 8:30 PM
CRAZY WISDOM COMMUNITY ROOM

We will look at special properties of herbal roots, 

how to find them, when to harvest, ways to store 

them & how to take them. What are local roots 

that you can find yourself?  

PRESENTED BY: LINDA DIANE FELDT  
CONTACT HER FOR MORE INFORMATION AT 

LDFELDT@HOLISTICWISDOM.ORG 

INFUSION EFFUSION

TUESDAY APRIL 27TH,  7:00 TO 8:30 PM

DOWNTOWN LIBRARY: SECRET LAB

PRESENTED BY: KEEGAN RODGERS
CONTACT HIM FOR MORE INFORMATION: 

BAKER@PEOPLESFOOD.COOP

 MAY
MASTERING THE FRENCH MOTHER SAUCES: 
VELOUTÉ  

TUESDAY MAY 2TH,  7:00 TO 8:30 PM

DOWNTOWN LIBRARY: SECRET LAB

PRESENTED BY: KEEGAN RODGERS
CONTACT HIM FOR MORE INFORMATION: 

BAKER@PEOPLESFOOD.COOP

MORE THAN ONE WAY TO BE WELL

TUESDAY MAY 16TH,  7:00 TO 8:30 PM

CRAZY WISDOM COMMUNITY ROOM

Contrasting & comparing differing philosophies 

of healing & wellness. If you want to pursue 

herbology & other integrative therapies, you first 

need to discover your own beliefs & approaches 

to wellness. We’ll also talk about finding medical & 

other health professionals who share your beliefs. 

PRESENTED BY: LINDA DIANE FELDT  
CONTACT HER FOR MORE INFORMATION AT 
LDFELDT@HOLISTICWISDOM.ORG

THE WELL DRESSED SALAD  

THURSDAY MAY 18TH,  7:00 TO 8:30 PM

DOWNTOWN LIBRARY: SECRET LAB

Come to learn how to make an amazing salad!

PRESENTED BY: KEEGAN RODGERS
CONTACT HIM FOR MORE INFORMATION: 

BAKER@PEOPLESFOOD.COOP
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Keep an 
eye open for our 
SPRING CLASS 

LINE-UP!

LIVE!@
CAFÉ VERDE
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WE GAVE BACK
You Supported Us, We Supported The Local Community

Agrarian Adventures
Ann Arbor Academy
Ann Arbor Film Festival
Ann Arbor Poetry Slam
Ann Arbor Solidarity with Farm Workers
Chrysalis Biodynamic Educational Learning 
Center
Bionutrient Food Association
Center for Independent Living
Cobblestone Farms
Community Farm
Dawn Farm
Divine Peace Metro Church
Educational Foundation of Dexter
Food Gatherers 
Gimme Shelter/IHN Alpha House
Glacier Way Preschool

GlobeMed at UM
Go Like the Wind Montessori
HERsay
Holler Fest
Homegrown Fest
Huron River Watershed Council
Jim Toy Community Center
Jr. League of Ann Arbor
Kerrytown Bookfest
Local Food Summit
Mayor's Green Fair
MI Healthcare Executive Students Association
MI Takes Back the Night
MI League of Conservation Voters
Native American Student Association
The National Association of Negro Business & 
Professional Women's Clubs

Partners in Personal Assistance
Peas Turn up the Beet
Personal Caring Ministry
Rotary Club
Salem Area Historical Society
Selma Café
Sunward Cohousing
Tech Twilight 
The Zine Show
U of M
UNIFIED
Washtenaw Literacy
Women's Center of SE MI
YMCA LIVESTRONG
Meals on Wheels
Zen Buddhist Temple

LIST OF 2017 DONATIONS


